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1. In what ways does your media products use, develop or challenge forms and conventions of a real media product?

My media production uses many features of a real media product, such as an opening jingle at the beginning of my news production, varied different presenters throughout the bulletin, and contains stories that would interest my target audience. The jingle at the beginning of my product is much like other examples of news bulletins. I decided to make it a more serious jingle to reflect the content of the news stories that would be broadcast. The jingle itself, while being serious, remained friendly so that my target audience, anybody between the ages of around 25 to 50 would not find it offensive, or hard to enjoy. The varied presenters throughout the bulletin are similar to other radio stations who have specialist reporters for different kinds of stories. I wanted to create a more realistic feel to my production so I liked the idea of varied voices and personalities throughout the show. The stories I involved during the bulletin were varied, going from a national news story to more local news. Radio stations such as Silk FM and Signal One have these conventions as well. 

In my media production, I only used one convention that challenged traditional conventions of a real media production. In my news bulletin, I had an interview with a famous person, that my radio bulletin would do regularly during the news which is very different to stories that other radio news bulletin would broadcast. I did this so that it would make it more appealing to listeners of the show, especially the younger end of my target audience.

2. How does your media product represent particular social groups?

I chose the 30 to 50 age range as an average, as the news stories covered would most probably be the ones that interested my audience the most. Because of my audiences age range, my main presenter was not so young that the audience did not know what was going on during the show but not so old that the tone of the show was unappealing to the younger side of my audience.

Although I have decided on a set age range for my audience, as the show is inoffensive and informal, anybody would able to listen to it and relate to it, especially in certain area's, for example: the entertainment section at the end of my news bulletin. 

The time in which the show would be aired (midday) was an obvious sign as to who exactly would be listening. The age group of between 30 to 50 would most probably be the more likely listeners compared to a younger audience who would not be free or would not exactly want to tune into the radio at midday. I also chose to air it at this time as I think it is a moment during the day when updates on news would be important and inform local residents on any changes.

3. What kind of media institution might distribute your media product and why?

A media institution that may distribute my product would be a radio station. There are many stations and institutions that could do this but as my show is a local show, and more importantly, a laid back, informal and friendly show, it would most probably be an independent institution rather than a BBC local station. This is because, from past research, looking at other radio news bulletins, the BBC local stations are much more formal than my own production, and therefore the content of my bulletin would not fit.

One way I could improve the show would be to contain more national stories so that the bulletin could be aired on a show such as BBC Stoke, rather than local stories that might only interest one area. This was a weakness in my own production, as the show could not be aired anywhere other than Congleton as some of the news stories would not be relevant elsewhere. 

4. Who would be the audience for your media product?

The audience for my news bulletin as already mentioned would be between the ages 30 to 50. I chose this specific age group as the show is local, so the stories mentioned in the bulletin would also be local. I think the people who would most care about these stories and still be attracted to the informal laid back approach of my bulletin would be people aged between 30 to 50.

The bulletin I have produced would most likely be aired at around midday, so the content would have to be suitable for anybody who would tune in at this time. This is another reason why I chose my age range for my audience so widely. 

5. How did you attract/address your audience?

As I have already mentioned before, I attracted my audience by making sure that the stories I covered were local and relevant to the listeners. I also made sure that there were different areas of my bulletin that would attract different listeners (for example: the traffic report would have been important for people who were travelling, whereas the interview towards the end of my production was more relevant to younger listeners or people who were specifically interested in that particular person.

I addressed my audience informally throughout my product. I wanted to create a friendly feel to the show so I tired to make my product laid back yet serious in the right areas. The feelings of friendliness towards the audience would be more likely as to why they would continue to listen to the show and maybe listen to the bulletin again. 

Although my show was aimed towards listeners aged between 25 to 50, I made sure that the show was inoffensive so that younger or more mature listeners could feel free to tune in too. I did this by including the interview at the end, so that as well as informing listeners, it became entertaining too.

6. What have you learnt about technologies from the processes of constructing this product?

At the start of this project I struggled with the technology we used to create our news bulletins, such as how to use the Mac Books and Garageband. As the project progressed, so did my skills using the technology and I became much more confident and began to experiment more. This helped a lot when it came to my final production as I was able to make my production piece to the best of my abilities. 

When my product was finished, using more skills I had learnt I was able to edit my recordings and improve my product even more. 

7. Looking back at your preliminary task, what do you feel you have learnt in the progression from it to the full product?

My preliminary task was merely an experiment to practise editing and interviewing for my final production. Here, I experimented with added sound effects, different tones of voice and different presenters. This changed a lot when I made my final production as I knew what I was doing and I also knew who I wanted to present the show and had an idea of what stories I wanted to cover. The quality of recording was much better during my main production compared to my preliminary, when the scripts and stories had much more structure to them and sounded much more realistic. 

I have learnt quite a lot from my preliminary. I have learnt that recording and making a production is much harder to do than I thought, and keeping track of time whilst doing so is equally hard. I found this out during my main task but although I strayed off of my original plan, I managed to keep it together and produce the product in time for the deadline.

The strengths of my main production are much more obvious when compared to my preliminary. As well as characters and scripts being more defined and natural, the plots of my stories and background information also add a more realistic effect to my production.

The weaknesses of my main production could lie with my human resources. If i went back to improve my bulletin, then I think I could fine tune it more so that it sounded less like being read from a script and more like a natural response. Although I tried to make this happen with the people who volunteered to help, I think I could experiment more with different people and different voices until I perfected it. 

Another weakness my bulletin had was background noise. There was not a lot but in some area's where gaps appeared in the reports and interviews I could have edited some sound effects in to make it sound less like a sound recording room and more like a natural outside broadcast.

One strength that was obvious in both the preliminary and the main task, was recording different interviews separately. This prevented any random background noise like laughter or giggling at the interviews. I was very lucky to have volunteers who took the production seriously.

From asking people to listen to my radio bulletin I was given the following feedback:

Some of the listeners did think that the stories covered were quite realistic and would expect to find them in a radio station bulletin, but they did think that the people who were playing the parts of the characters did not sound as convincing.

Other listeners agreed that the stories were convincing and that they were delivered  in a professional fashion, but the people who spoke the parts in some areas could be improved. One particular persons elements informed that the mistakes made during the bulletin added to the realistic feel of the broadcast.

